
A ñMingMingò past that can be 

leveraged towards a ñMingTianMingTianò 



ÅIn 105 A.D. Cai Lun, a 

eunuch during the 

Eastern Han Dynasty, 

invented paper from 

worn fishnet, bark and 

cloth.  

ÅThese raw materials 

could be easily found at 

a much lower cost so 

large quantities of paper 

could be produced. 

 



ÅDuring the Warring States 

period, a device called a Si 

Nan became the forerunner of 

the compass.  



ÅThe birth of gunpowder was 

quite accidental. At the end 

of the Tang Dynasty, 

gunpowder was being used 

in military affairs. During the 

Song and Yuan Dynasties, 

frequent wars spurred the 

development of cannons, and 

fire-arrows shot from 

bamboo tubes. 





ÅProbably first developed in 

the 4th century BC and they 

were popular and common 

by the Han Dynasty. 

ÅA major invention was the 

adjustable strut which, by 

altering the distance of the 

blade and the beam, could 

precisely set the depth of the 

plow.  



ÅInvented around 600 A.D.  



ÅIn 132 AD, Zhang Heng 

made a seismograph named 

Houfeng used for measuring 

the direction of a certain 

earthquake in the capital city 

or Luoyang.  



ÅBy the first century BC 

the Chinese had 

developed the 

technology for deep 

drilling boreholes. Some 

of these reached depths 

of 4800 feet (about 1.5 

km).  



ÅChinese naval 

developments occurred far 

earlier than similar western 

technology. The first 

recorded use of rudder 

technology in the West was 

in 1180.  

 



ÅBy the 5Th century, the 

horse collar, which 

allows the horse to 

push with its shoulders, 

was developed. 



ÅInvented during the Sui 

Dynasty (but possibly 

earlier) and perfected 

during the Tang 

Dynasty (618-906), 

most notably by Tao-

Yue. 

Å Chinese porcelain was 

highly prized 

throughout the world.  



ÅOne of the first recorded 

accounts of using 

hygienic paper was 

during the Sui Dynasty in 

589. In 851 an Arab 

traveler reported (with 

some amazement) that 

the Chinese used paper in 

place of water to cleanse 

themselves.  



ÅThe Chinese had been 

eating pasta for four 

thousand years. Early 

European explorers to 

Asia learned the 

delicious and nutritious 

value of noodles during 

their encounters with the 

Chinese.  
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http://youtu.be/NfW9IhSjloY




http://www.youtube.com/watch?v=QovycVR-u48 
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The sneaker brand Warrior ('Hui Li' in Mandarin), 

originally created for Chinese athletes, a household 

name in the country since the 1950s. The brand keeps 

its designs simple and unpretentious, maintaining its 

status as 'the everyman's shoe'. The footwear retails for 

EUR 50-120 overseas (and features in publications such 

as GQ and Vogue), it is still affordable in the domestic 

market 

http://warriorfootwear.com/


Chinese Suntech Power is the worldôs largest producer of 

solar panels, now totalling over 20 million panels in over 80 

countries. In early 2012, the company was named one of the 

worldôs 50 most innovative companies by MIT, partly due to 

its Pluto cell processing technology, which has since 

achieved a world record 20.3% efficiency. 

http://am.suntech-power.com/
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Chinese group buying site Yikuair is tapping into the 

microblogging service Sina Weibo. The service carefully 

curates daily deals, and then lets Weibo users place a small 

deposit to secure the offer. Deposits can even be made 

using Weiboôs own virtual currency 

http://www.yikuair.com/


Former Soviet aircraft carrier, The Kiev, was 

converted into a luxury hotel by its new Chinese 

owners. The ship has 137 standard hotel rooms, 

three VIP guest rooms, two presidential suites, and 

a luxury restaurant 

http://www.binhaipark.cn/


China Post offers a service enabling individuals to send 

letters from space, with a 'Space City 1ǋ postmark. Users 

send an email to Tiangong-1, a Chinese spacecraft 

orbiting the earth, which is then rerouted to a special 

China Space Post Office branch in Beijing. The emails are 

printed, placed in space-themed envelopes, stamped with 

a 'galactic postmark', and sent in the mail 

http://www.chinapost.com.cn/


Offering a memorable learning experience, the 

conspicuously named Sexy Mandarin is an online 

service that teaches users to speak Mandarin via 

YouTube and YouKu (the former's Chinese 

equivalent) videos, for free. The twist? All the 

teachers are attractive, sexily dressed women 

http://www.sexymandarin.com/


Chinese online shopping platform Taobao (commonly 

referred to as the Chinese eBay or Amazon), is 

reportedly working on an unusual initiative to spice up e-

commerce ï Tao Girls. Customers will be able to choose 

(at a slightly higher cost) attractive women living in their 

city, to deliver their web purchases to the door 

http://www.taobao.com/index_global.php


Handsup.cn aims to hand power over to the consumer by 

asking them to recommend products and services they want 

to buy, as well as the price tag. The more users that want a 

particular product, the higher the chance of it being 

available, and the lower the price 

http://www.handsup.cn/


September 2011, Sichuan hotpot chain Hai Di Lao and 

Chinese technology firm Huawei announced a partnership to 

install telepresence screens in restaurants across China. 

Thanks to the screens, customers can enjoy their meal with 

faraway friends and family ï via a video link 

http://www.haidilao.com/
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China Railways Group has created the worldôs longest 

high-speed rail network with about 7055 km of routes in 

China, and trains topping speeds of 350 km/h. The Beijing 

ï Shanghai route was opened in 2011 with business class 

travelers being waited on by uniformed stewardesses, and 

enjoying LCD TVs 

http://www.gtjschina.com/
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P1.cn is an invitation-only social network for well-

connected or fashionable Chinese, that claims to have 

over 1.2 million members. Invitations can only be 

obtained by knowing five existing members, or by being 

approached by one of the siteôs staff 

http://www.p1.cn/
http://www.p1.cn/
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ÅXVI century,  Wan Hu attached 47 

fireworks to a chair where he was sittingé 



5000 years of civilization 

 into  

XXI Century Innovation  
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